Vital Signs Report - Trend

How Are XBNH-FM's Vital Signs Trending?

MANCHESTER; Metro
FA24; Persons 12+; M-Su 6a-12m; P1 Threshold: 0:00 (HH:MM)
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@) advantage

3,500 listeners each
week, and they
listen 3+ hours on
average.

WBNH is the favorite
station to 23% of
those tuning in, and
they listen for

12+ hours/wk!

Strongest listening
isin AM & PM drive
and weekends.

Almost 2/3rds of
audience is 26-35
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Almost 2/3rds of
audience is 26-35

Strongest listening
is in AM & PM drive
and weekends.

WBNH is the favorite
station to 23% of those tuning in, and they listen for 
12+ hours/wk!

3,500 listeners each week, and they listen 3+ hours on average.


